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Abstract: Founding new businesses in agricultural sector in Albania has a number of advantages for the country’s 

economy. However, for the founders of new businesses (start-ups) in Albania there are a number of difficulties, the 

identification and outline of minimisation ways which is a relevant study subject in terms of the positive effect of the 

elimination of such difficulties both for business owners and for the country’s econo me as a whole. Thus, the study 

purpose is to outline the problems of start-ups in the agricultural sector of Albania and to suggest ways to solve these 

problems at the state level and at the level of individual businesses in the terms of determining the most promising 

development directions. During the study, the following methods were used: analysis and synthesis, economics and 

statistics analysis, the method of establishing cause-and-effect relationships and graphic methods. As a result of the 

conducted study, the main characteristics of the start-ups ecosystem both in general and in Albania in particular are 

outlined. The main problems connected with the access of budding entrepreneurs to financing were identified. The 

main statistical characteristics of start-ups in Albania were revealed. The importance of the country’s agricultural 

sector for its economic development and the main difficulties connected with its functioning are determined. In the 

study conclusion, a generalisation of the main problems and promising development directions of start-ups in Alba-

nia is provided. 

Keywords: Entrepreneurship Ecosystem; Innovation; Investors; Financing; Bank Credit; Organic Products. 

JEL Codes: Q1, Q14, M2. 

 

1. INTRODUCTION 

A newly created business or a project that has just begun to 
implement its ideas into life is often defined as a “start-up” 
in scientific and reference literature. Start-ups are a promis-
ing direction in the economy, because they provide a signifi-
cant part of the gross domestic product (GDP) in both devel-
oped and developing economies and also create new jobs. In 
addition, start-ups are the source of many innovations and 
new ideas and are more flexible and adaptable than large 
companies (Honjo et al., 2022). Such well-known organisa-
tions such as Amazon, Facebook, Microsoft, Apple, and 
Google that which without exaggeration have changed and 
continue to change the world, and were founded just like 
start-ups (Musta and Meka, 2021; Bakirov et al., 2021). 

However, founding a new business is always a high-risk 
business, the success of which depends on numerous factors 
of both internal and external origin. The risks and various 
barriers to founding and managing start-ups are significant in 
both developed and developing countries. However, in the 
latter, the list of difficulties can be expanded due to the im-
perfection of state policy regarding business support, the 
inefficiency of tax and credit policy, unregulated competi-
tion, high level of legal offenses and corruption,  
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inaccessibility of innovative technologies for certain regions, 
insufficient education level, etc. (Cherednichenko and Bal-
Prylypko, 2019; Kisiołek et al., 2022) 

Albania as a country at the stage of development, to one de-
gree or another is characterised by the mentioned barriers to 
establishing and managing a new business. However, along 
with some difficulties in development, the country also has 
significant advantages. One of the most important ones is the 
presence in Albania of a large part of the young population 
that is best adapted to rapid changes, ready to accept innova-
tions and has the potential to produce and implement new 
ideas, in particular in the entrepreneurship area (Kruja and 
Kadiasi, 2020; Ginters et al., 2010). Most start-ups in Alba-
nia are created in the area of ICT, education, as well as e-
commerce. Such more traditional areas of operation as the 
agro-industrial sector are less popular among young entre-
preneurs (Boshnjaku and Caro, 2020). At the same time, the 
agro-industrial complex of Albania in general has a high 
potential: it provides a significant part of GDP and creates 
jobs for almost half of the working population (Kosta et al., 
2022), plays an important role in the export of certain prod-
ucts types, its development is facilitated by climatic and ge-
ographical conditions (Kostruba and Kulynych, 2020; 
Medvedkov et al., 2021). 

Taking into account the importance of Albania’s agro-
industrial sector for the growth of the country’s economy and 
the great potential of start-ups in economic development, the 
study that combines these two aspects is important and mod-
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ern. Albanian start-ups in the agriculture area have both great 
potential due to the large part of youth in the country and the 
industry’s prospects, as well as a number of difficulties, 
mostly connected with insufficiently effective state policies. 
Therefore, it is important and relevant to study the content 
and causes of such problems, as well as to determine ways to 
reduce or eliminate them. 

Most researchers focus on the problems of the imperfect 
legal framework (Kacollja et al., 2021), as well as limited 
access to financing from investors and bank credits (Konomi, 
2022; Begzhan et al., 2021). However, the list of real prob-
lems is much wider (Gjoka and Duka, 2021), and their solu-
tion is not only in changes in state policy but also may de-
pend on the founders of the business themselves, because the 
success of start-ups largely depends on the availability of 
ideas and talent among its managers (Aizstrauts et al., 2013; 
Tashpulatov et al., 2018). It follows from this that the solu-
tion to existing problems is among other things, in the cor-
rect choice and justification of promising directions for the 
development of start-ups in the agricultural sector. A suc-
cessful choice of direction can not only be a key success 
factor of the start-up idea itself but also solve the financing 
problem by getting potential investors interested in a detailed 
disclosure of the developed strategy (Imbiri et al., 2021; 
Yudina et al., 2022). 

Thus, the purpose of the study is to outline the problems of 
start-ups in the agricultural sector of Albania and to suggest 
ways to solve these problems the level of the state and at the 
level of individual businesses in terms of determining the 
most promising development directions. 

2. MATERIALS AND METHODS 

In the course of the study, the following scientific methods 
were used: analysis and synthesis, to study of theoretical and 
legislative aspects of the problem; economics and statistical 
analysis, to determine the structure and dynamics of the stud-
ied indicators; the method of establishing cause-and-effect 
relationships, when determining problems connected with 
the founding and management of a start-up in the agro-
industrial sector, their causes and promising development 
directions of start-ups; graphic methods, for visualisation of 
the obtained results. 

The complex nature of the study requires its division into 
several interrelated stages. At the first stage, the main char-
acteristics of the start-up’s ecosystem in its general under-
standing, as well as the key features of the start-up ecosys-
tem of Albania, were studied. The main constituent elements 
that should be present in any start-up system, the compo-
nents of such system in terms of the list of the main partici-
pants of the system, as well as the main characteristics that 
should be characteristic of starting businesses, were deter-
mined. The features of Albanian start-ups in the agricultural 
sector were noted. 

The second stage outlines the access of Albanian start-ups to 
financing. The problems and limitations connected with the 
access of budding entrepreneurs to financial resources were 
identified. The main investors types who may wish to invest 
in the new business’s development were outlined. The statis-

tical characteristics of financing sources for new businesses 
in Albania were determined. 

At the third stage, the legislative aspects of start-ups in Al-
bania were outlined. The main state steps, measures, and 
draft laws adopted in the recent period with the aim of im-
proving the business climate in the country were character-
ised. 

The fourth stage is devoted to a detailed study of the start-
up’s statistical characteristics. The general start-ups charac-
teristics in Albania were disclosed in terms of the part of 
men and women in the total number of start-up founders, 
their age, the period of business operation, registered busi-
nesses, etc. It is specified separately for how many years 
existing start-ups have been operating in the country. The 
distribution of start-ups is provided in the context of the 
question of what new each specific business brings to the 
economic system. The study of the start-ups industry affilia-
tion, and determination of the industries shares in which the 
number of start-ups is the largest deserves special attention. 
It is also important to outline the main difficulties faced by 
start-ups in Albania. 

The fifth stage outlines the statistical data and problems of 
the agro-industrial sector in Albania. Statistical data were 
given on the production of field crops in Albania, cereals 
grown in the country by species, fruit tree production in 
2004-2021. Information on the production of organic prod-
ucts in Albania in 2019-2021, as well as the area of cultiva-
tion of organic plants, is disclosed. In addition, data on the 
number of agricultural machinery in the country in 1998-
2021 were provided. The problems of the agro-industrial 
sector were characterised in terms of the absence of proper 
state support for the sector. 

The sixth stage defines barriers and prospects for start-ups in 
the agricultural sector. At this stage, the analysis conducted 
in the article is generalised and summarised, and the key 
problems of establishing and managing a new business in the 
agricultural sector, in the author’s opinion, were identified. 
Prospective directions and advantages for such business de-
velopment were also outlined. The obtained results were 
analysed in comparison with the studies of other authors, and 
other problems and prospects of start-ups in the agricultural 
sector were outlined. 

3. RESULTS 

3.1. The Start-ups Ecosystem in Albania 

A start-up can be considered as any newly created project or 
business (Musta and Meka, 2021) or a company that has just 
started working (Honjo et al., 2022). The innovative direc-
tion and flexibility of start-ups contribute to their adaptabil-
ity to the current rapid changes in the economic environ-
ment. Despite the associated risks that are characteristical for 
new businesses, start-ups play an important role in economic 
growth (Ker and Biden, 2021). 

The new world economy is characterised by the widespread 
emergence of so-called start-up ecosystems. The level of 
their success as a whole, as well as the level of success of 
individual units of the ecosystem, is different, and their  
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generation of economic value is steadily increasing every 
year (How to Build…, 2019). Scientists distinguish various 
links and components of start-ups ecosystem, but the key 
components of such system are the elements presented in 
Fig. (1). 

In addition, the start-up ecosystem can be considered in 
terms of separate components within which the elements 
defined in Figure 1 are generated. Such components can in-
clude: 

 incubators – specially created programs, the pur-
pose of which is to find and nurture talents and gen-
erate ideas; 

 entrepreneurs – a category of people who have the 
necessary skills, abilities and talents (strategic, ana-
lytical, administrative, organisational, marketing, 
innovative, communication, etc.) to create a start-
up; 

 mentors – individuals with leadership abilities, as 
well with the necessary knowledge that they can 
pass on to entrepreneurs that aiming to create a 
start-up. Such knowledge should direct future start-
up leaders by adjusting their strategy and providing 
recommendations to prevent common mistakes; 

 investors – at each stage of development, the busi-
ness needs financing, which can be provided both 
by external investors, loans, grants, etc., and by the 
entrepreneurs themselves by investing their own or 
family funds; 

 universities – the main purpose of education should 
not be providing ready-made solutions in business, 
but developing an entrepreneurial thinking in future 
specialists with consolidation of the necessary theo-
retical knowledge regarding fundamental concepts 
and processes in the economy; 

 corporations – they can use start-ups to find non-
trivial solutions to traditional problems, thereby 
providing them with additional chances for devel-
opment; 

 events and associations – certain events during 
which start-ups are presented and promoted. The 
purpose is to find interested investors; 

 government – it plays an important role in the de-
velopment of the start-up system through the adop-
tion of laws, programs, grants favourable to the 
opening and operation of new businesses (Musta 
and Meka, 2021). 

In addition to the listed components of the start-up ecosys-
tem, it is advisable to distinguish the main characteristics of 
a start-up itself, which ideally should be characteristic of 
new businesses. The availability in itself of these characteris-
tics is not yet a guarantee of success, which depends on 
many factors, but their experienced and talented application 
contributes to increasing the vital operation of new compa-
nies. In the opposite case, these characteristics can generate a 
number of challenges, an inappropriate response to which 
threatens losses or even the termination of the start-up’s op-
eration. Thus, the necessary characteristics of a start-up in-
clude: 

 innovativeness – the ability to offer new solutions 
or improve existing ones to increase the efficiency 
of certain products/processes, meet the needs of 
modern users; 

 the ability to accept risk – it consists in the readi-
ness to accept potential and existing risks, which in-
cludes a thorough analysis of risks, the search for 
opportunities to prevent or mitigate them, the elimi-
nation of the risk’ consequences that was realised, 
recovery after the realisation of the risk and any 

 

Fig. (1). The Main Components of the Start-Up Ecosystem (Prepared by the Author According to Musta and Meka (2021)). 
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other measures and procedures that contribute to the 
effective functioning of business in conditions of 
constant threat of risks; 

 proactivity – unlike reactive ones, proactive busi-
ness not only reacts to changes, but also makes ad-
justments to the internal and external environment. 
In particular, a proactive business is characterised 
by the desire and readiness to compete on the mar-
ket, not only in response to the competitors actions, 
but by getting ahead of them through the new ideas 
introduction, etc.; 

 autonomy – the ability to work independently, 
which applies both to the business as a whole and to 
its individual employees; 

 competitive aggressiveness – it can refer to both re-
active and proactive business operation, however, 
both of them are aimed at gaining an advantage 
over competitors, in particular, in providing innova-
tive or higher-quality services or manufactured 
goods than competitors, in managing more effective 
service, optimisation internal procedures in the 
company and communication with employees, etc.; 

 cooperation – it consists in establishing relation-
ships with educational institutions, the government, 
competitors in the industry, which ensures an effec-
tive exchange of knowledge and talent, opens up 
new opportunities for business, for example, regard-
ing financing or taking advantage of government 
programs, etc. (Kruja, 2020a; Kisiołek et al., 2021). 

Studying the start-up ecosystem of Albania, it can be noted 
that it has the mentioned components and characteristics. 
The main factors for the development of the Albanian eco-
system are a successful idea and appropriate financing. As 
for good ideas, they are mostly generated in the area of tech-
nology start-ups, which is due to the relative ease of ideas 
implementation in this area, as well as lower risks. However, 
this cannot be said about the agricultural sector: even with a 
good idea, its implementation can be associated with greater 
difficulties, risks and, in case of failure, more tangible losses 
for the company (Katsikouli et al., 2021). Regarding financ-
ing, it can be stated that this issue is the most problematic for 
Albanian start-ups. There is a lack of investors that leads to 
difficulties in attracting adequate financing (Musta and Me-
ka, 2021; Konomi, 2022). In the next study subsection, the 

problems and ways of financing for Albanian start-ups are 
discussed in detail. 

3.2. Access to Financing 

Starting a new business is always a risky business not only 
for its founders, but also for individuals and institutions that 
are its potential investors. Success chances depend on nu-
merous factors that are difficult to calculate, therefore, most 
often start-ups are financed by investing the founders’ own 
funds, their family or friends. The practice of using second-
lien mortgage loan on property is also common. At the initial 
stage, start-ups rarely attract the attention of venture capital 
investor, and therefore the founders’ main hopes are focused 
on receiving government grants or financing from other spe-
cial programs. At the development stage, such barriers as 
lack of founders’ experience, inability to accurately assess 
prospects, low income, etc. also do not play in favour of in-
vesting in a start-up. Founders often do not have access to 
long-term crediting, so at this stage they tend to use credit 
alternatives such as leasing, factoring, various financial plat-
forms, etc. Only after the company has built a track record 
and at the same time, increased its operation transparency, it 
can receive a long-term credit (Kacollja et al., 2021; Akba-
rov et al., 2018). 

When a start-up has the opportunity to attract the attention of 
venture capital investors or private equity funds, the way to 
obtaining financing is simplified and shortened. However, 
for this it is necessary that, firstly, such investors are present 
and active in a specific start-up ecosystem, and, secondly, 
the start-up should have a well-thought-out and promising 
business plan or strategy that could interest venture capital 
investors, make them to believe in the long-term growth of 
new business (Kostruba, 2021; Shaikh et al., 2022). In gen-
eral, the presence of venture capital investors in the ecosys-
tem plays a positive role in the development of new busi-
nesses and stimulates entrepreneurship. An important player 
in the ecosystem is the state, which by providing grants and 
stimulating entrepreneurship through the adoption of favour-
able laws, also has a significant impact on the development 
of start-ups, which, in turn, positively affects growth and 
innovation in the economy (Musta and Meka, 2021; Isatayev 
et al., 1980). 

Summarising the abovementioned, the following main types 
of investors can be identified (Fig. 2). 

 

Fig. (2). The Main Types of Investors in Start-Ups (Summarised by the Author According to Musta and Meka (2021)). 
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For start-ups in Albania difficult access to financing is one of 
the most important barriers to growth and development (Ka-
collja et al., 2021). Fig. (3) shows the main financing sources 
for start-ups in Albania. For comparison, Fig. (3) also shows 
data for the 28 countries of the European Union (EU) as a 
whole (average value). 

As it can be seen from the figure, the main financing source 
for Albanian start-ups is overdrafts, second is undivided 
profits, and third is own savings. In addition, the number of 
start-ups using their own savings for financing in Albania is 
almost twice as high as this indicator in the EU. The same 
applies to the use of undivided profits, in Albania this fi-
nancing type is used 9% more often than in the EU. A signif-
icant difference is also noted in the use of leasing, it is used 
in the EU six times more often than in Albania (24% and 4% 

of start-ups use leasing in Albania and the EU, respectively). 
Such results confirm the availability of more limited access 
of Albanian start-ups to external financing compared to EU 
countries. 

3.3. Legislative Aspects of Start-ups 

As it was defined above, one of the key players in the start-
up ecosystem both in the world countries and in Albania in 
particular, is the state. Over the past fifteen years, the Alba-
nian government has taken a number of steps to improve the 
business climate. Measures have been taken to reduce ad-
ministrative barriers, as well the implementation of the Eu-
ropean Charter of Local Self-Governement has begun (Gjoka 
and Duka, 2021; Cungu and Swinnen, 2018). Key reforms 
are provided in Fig. (4). 

 

Fig. (3). Main Finacing Sources for Albanian Start-Ups (Prepared by the Author According to Kacollja et al. (2021)). 

 

Fig. (4). Key Reforms of the Albanian Government Regarding the Business Climate Improvement in the Country (Summarised by the Au-

thor According to Gjoka and Duka (2021)). 
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The reforms shown in Fig. (4) are important steps for the the 
start-up ecosystem development in Albania, but currently it 
is still imperfect and requires additional government deci-
sions to stimulate the establishment and development of new 
businesses, in particular to improve their access to financing. 

3.4. Start-ups Statistical Characteristics 

Determining the main characteristics of start-up ecosystems 
allows moving to the actual data study on Albanian start-ups, 
in particular to the statistical information. Thus, Fig. (5) 
shows the percentage of start-ups based on their most general 
characteristics. 

 

Fig. (5). General Start-Ups Characteristics in Albania (Prepared by 

the Author According to Boshnjaku and Caro (2020)). 

Therefore, most start-ups in Albania are founded by individ-
uals. The majority of founders are men, which updates the 
study on barriers to establishing new businesses for women 
(Gjoka and Duka, 2021; Moldagozhieva et al., 2017). Most 
of the founders are young people aged from 25 to 34. A big 
part of start-ups is registered in national agencies. The fact 
that more than 70% of new businesses were founded within 
the last two years attracts special attention. This may indicate 
that a large number of start-ups were unsuccessful and could 
not sustain their operation for a longer period of time. The 
study by A. Kruja and A. Kadiasi (2020), in which 30 re-
spondents among start-up entrepreneurs were interviewed, 
also proves that only 10% of businesses manage to survive 
on the market for more than three years (Fig. 6). 

Also, in the work of A. Kruja and A. Kadiasi (2020), the 
respondents’ answers to the question of what is new in their 

business are provided. Entrepreneurs were given four possi-
ble answers: innovative idea, problem solution, new way of 
doing something, and the technology used. Researchers have 
found that most new businesses implement new ideas in the 
market that simultaneously solve certain problems using new 
technologies. 

 

Fig. (6). Years Of Start-Ups Operation on the Market (Prepared by 

the Author According to Kruja and Kadiasi (2020)). 

Regarding the start-ups distribution by industry direction the 
following statistical characteristics were found (Fig. 8). 

Therefore, the majority of start-ups operate in the infor-
mation and communication technologies (ICT) area, in sec-
ond place new solutions in the education area, in third place 
e-commerce. As it was mentioned above, start-ups connected 
with information technologies are the most widespread and 
promising in terms of relative simplicity of idea implementa-
tion, greater cost savings, as well as the relevance of infor-
mation technologies due to the modern environment re-
quirements (Vinichenko et al., 2021; Zhansagimova et al., 
2022). In the context of the study topic regarding agricultural 
business start-ups, it is appropriate to note that their popu-
larity is significantly lower (4.7%) compared to ICT start-ups 
(18%). It may be due to the difficulty of promoting new ide-
as in such a traditional area as agriculture, as well as the need 
for greater financial investment in equipment, premises, etc. 

 

Fig. (7). What is New Business Brings (Prepared by the Author According to Kruja and Kadiasi (2020)). 
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Fig. (9) shows the main difficultioes faced by start-ups in 
Albania. 

The information provided in Fig. (9) confirms the previous 
results that the main problem of start-ups in Albania is the 
lack of financing. The next most significant difficulties are 
lack of talent or staff and market unreadiness for the offered 
product. 

Despite all the existing problems, Albania’s ecosystem is 
quite promising in the innovation area. It ranks 20th place in 
the regional ranking among start-ups in Eastern Europe and 
75th place in the world (Albania Startup Ecosystem Over-
view, 2022). 

3.5. Statistical Data and Problems of the Agricultural 
Industry of Albania 

Determing the aspects connected with start-ups in Albania as 
a whole allows moving to the study of the specifics and 
problems of establishing new business in the agricultural 
sector. First of all, it is advisable to determine the main char-
acteristics of the agro-industrial sector of Albania to identify 
problems and promising directions for start-ups in it. 

Agriculture is one of the most important industries in Alba-
nia. This industry provides one fifth of the country’s GDP 

and approximately 50% of employment. The area of agricul-
tural land is more than 40% of the land. A third of the coun-
try is washed by two seas, which makes it possible to use the 
coastal regions for growing vegetables, fruit trees and other 
products in favourable conditions on fertile land. The Alpine 
part of the country is suitable for growing medicinal and 
aromatic plants (Kruja, 2020b). 

The total area of agricultural land in Albania is 687.6 square 
kilometers for 2020. This is about 23.92% of the total coun-
try area. There is some decrease in the agricultural area com-
pared to 1998 (24.31%) (INSTAT, 2022). Fig. (10) shows 
the production of field crops for the period from 2004 to 
2021 in tons. 

As can be seen from Fig. (10), the largest volumes and 
growth over a certain period are characteristic of feed pro-
duction. There was also a noticeable increase in the produc-
tion of cereals. Fig. (11) shows the composition of cereals 
grown in Albania by species. 

Among the cereals grown in Albania, corn has the largest 
volume and growth. Much lower volume values are charac-
teristic of wheat and oats. The cultivation of fruit trees also 
plays an important role in the agriculture of Albania (Fig. 
12). 

 

Fig. (8). Distribution of Start-Up by Industry (Prepared by the Author According to Boshnjaku and Caro (2020)). 

 

Fig. (9). The Main Problems Faced by Start-Ups in Albania (Prepared by the Author According to Boshnjaku and Caro (2020)). 
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As it can be seen from Fig. (12), the largest volumes of fruit 
trees production were characteristic of grapes until 2015, and 
since 2016 the priority belongs to citrus trees. The volume of 
oil production is also increased significantly. 

Over the past years (2019-2021), there has been a trend to-
wards growth in the cultivation of organic products (Fig. 13). 

As it can be seen from Fig. (13), the cultivation of aromatic 
and medicinal plants has more than doubled over the past 
three years and is the leader among cultivated organic prod-
ucts. There are also significant growth trends in organic fruit 
trees, olives and vineyards. According to statistical data, the 
area of arable lands intended for the cultivation of all men-

 

Fig. (11). Cereals Grown in Albania by Species in 2004-2021 (Tons) (Prepared by the Author According to (INSTAT, 2022)). 

 

Fig. (12). Production of Fruit Trees in Albania in 2004-2021 (Tonnes) (Prepared by the Author According to (INSTAT, 2022)). 

 

Fig. (13). Organic Products in Albania in 2019-2021 (Tons) (Prepared by the Author According to (INSTAT, 2022)). 
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tioned organic products has also almost doubled over the 
past three years, from 677.6 ha in 2019 to 1207.5 ha in 2021 
(Fig. 14). 

Among the machinery used in the agro-industrial complex of 
Albania, autocombines, fresa, cultivators, sowing machinery, 
minitractors, mowers, tractors with wheels and tractors in 
chains are most often used (Fig. 15). 

It should also be noted that Albania has good export poten-
tial. The country’s agricultural exports continue to grow and 
reach 365 million dollars by 2022. This indicator shows a 
10% increase compared to 2019 (Albania – Country Com-
mercial Guide…, 2021). 

However, despite the high importance of the agro-industrial 
complex for the country’s economy, state support for manu-
facturers is extremely low. Budget support reporting is char-
acterised by low transparency, also the agricultural policy is 
also inherent by low planning quality. Subsidies for manu-
facturers are inadequately provided, which reduces the com-
petitiveness of agriculture in Albania in domestic and foreign 
markets (Kruja, 2020b; Gecaj et al., 2018). 

4. DISCUSSION 

Analysing the abovementioned in terms of making a decision 
to start and manage a new business in the agricultural sector, 
it is possible to draw the following conclusions regarding 
possible problems that accompanying such decision 
(Stadnyk et al., 2021): 

 limited access to financing in the absence of own 
funds to start a new business; 

 low interest of investors in investing into new busi-
nesses, insufficient incentives for investment; 

 the difficulty of promoting new ideas in such tradi-
tional area as agricultural business and the higher 
cost of such promotion compared to such areas as, 
for example, ICT; 

 the need to purchase expensive agricultural equip-
ment and land lease; 

 lack of state support; 

 lack of qualified personnel and relevant skills 
among employees. 

 However, the conducted analysis also allows mak-
ing conclusion that start-ups in the agricultural 
business area are a promising direction of operation. 
Prospective directions for opening a start-up in the 
agricultural sector include: 

 the agro-industrial complex in Albania is an im-
portant sector of the economy, and the country’s 
government continues to take steps to stimulate its 
development; 

 the country’s climate is favourable for growing 
many types of plants that should attract the attention 
of investors to this area; 

 

Fig. (14). The Area of Cultivation of Organic Products in Albania in 2019-2021 (Ha) (Prepared by the Author According to (INSTAT, 

2022)). 

 

Fig. (15). The Number of Agricultural Machinery in Albania in 1998-2021 (Units) (Prepared by the Author According to (INSTAT, 2022)). 
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 there is a free niche for start-up businesses in the 
agricultural sector, because the existing production 
volumes do not satisfy all the country’s domestic 
needs, causing the need for significant volumes of 
imports. New businesses can use this opportunity 
until large foreign manufacturers enter the country’s 
domestic market; 

 organic agriculture is developing rapidly in the 
country. This innovative direction can be interesting 
for new businesses due to the ever more increasing 
demand for organic products (Ismayilov et al., 
2021); 

Albania has significant export potential. Its products, such as 
medicinal and aromatic plants, animal feed, etc., are in high 
demand in the world. 

It can be concluded that starting a new business in the agri-
cultural business area in Albania has both its risks and a 
number of advantages. In general, the advantages are signifi-
cant and in the author’s opinion, outweigh the disadvantages, 
because they contain such necessary characteristics for suc-
cessful business in the agriculture area as a favourable cli-
mate, unoccupied niches in the area, importance for the 
country’s economy. It is possible to reduce the identified 
difficulties by implementing a more effective state policy in 
the development area of the agro-industrial sector and 
providing support to entrepreneurs. 

The author’s conclusions are confirmed by the studies of 
other academic economists. Thus, I. Konomi (2022) notes 
that the legal framework regarding start-ups in Albania is 
imperfect, because the very concept of “start-up” is absent in 
it. In addition, the relationships between the government, the 
science sector and the private sector are not established. As 
the main disadvantage, the researcher distinguish the absence 
of a clear strategy of Albanian start-ups, but also notes their 
potential, given that start-ups can give a lot to the Albanian 
market before foreign giants enter it. As improvement 
measures of the business climate in Albania, the scientist 
recommends increasing support for businesses from the 
state, easing crediting procedures by banks, and also creating 
favourable conditions for Angel Investors, for example, 
through fiscal incentives. 

E. Gjoka and R. Duka (2021) also note the high potential of 
Albanian business in the agricultural sector, which, however, 
is not fully used. The reasons are the strategy imperfection, 
structural disadvantages, insufficient amount of know-how in 
business. Among other things, the researchers distinguish 
insufficient financial literacy of the population and education 
of workers in the area, the presence of an informal sector, an 
inefficient transport system and corrupt practices as disad-
vantages. These factors especially affect small businesses in 
the agricultural sector. Summarising the abovementioned, 
scientists provide a barriers rating of business operation in 
Albania, presented in Table 1. 

Table 1. Barriers Rating of Business Operation in Albania. 

Barrier Rating 

High level of taxes 1 

Limited access to financing 2 

Difficulties in obtaining credits, high credit rates 3 

Bureaucratic complexity 4 

The need for social insurance contribution 5 

Isufficient efficiency of state administration and judicial proceeding 6 

Substandard infrastructure 7 

Increased pressure on business 8 

High energy carriers prices 9 

Insufficient stimulation 10 

Big number of necessary licenses 11 

Unfair competition 12 

Lack of cooperation between the government and the private sector 13 

Foreign competitors 14 

Customs difficulties 15 

Restricted access to emerging markets 16 

Corruption and offenses in the area 17 

Source: (Gjoka and Duka, 2021). 
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As it can be seen from Table 1, the most significant difficul-
ties to business operation identified in the article – limited 
access to financing and credits – rank second and third plac-
es in the scientists’ ranking. High level of taxes takes first 
place – a barrier that was not considered in the study. The 
taxation problem in the agricultural sector is also considered 
in the work of F. Guri et al. (2020) where it is stated that 
taxation in the agricultural sector is generally used to im-
prove agricultural productivity in the country and help small 
and fragmented farmers. Such help should be implemented, 
in particular, through the provision of tax benefits to certain 
businesses categories. 

A. Kacollja et al. (2021) specify the problems connected 
with legislation. Researchers note that there are differences 
between the definition of small and medium-sized businesses 
in the legislation and the way they are defined by banks 
based on existing risks. This fact complicates the collection 
and analysis of information on businesses crediting. Agro-
industrial sector of Albania is dominated by small and medi-
um-sized businesses, which, despite their strong contribution 
to the economy, increases the informality level. And even 
though there is a tendency to increase the number of regis-
tered businesses in the country, many of them still do not 
declare taxes. But as it was noted in the article, the number 
of registered businesses reached 89% in 2020, so it can be 
confirmed that there is a generally positive trend in this area. 

In this article, the export issue of agro-industrial products of 
Albania as a promising direction in the country’s economy 
was clarified. However, in separate studies, the difficulties 
that exist on the way to exports development are also distin-
guished. Thus, E. Muça et al. (2018) also note an increase in 
the share of agro-industrial exports and note that manufac-
turers in Albania face certain constraints due to small farm 
areas, the availability of the informal sector, and state poli-
cies. Small size and fragmentation are identified by research-
ers as the main barriers to the development and improvement 
of the productivity of the agro-industrial sector (Pimon-
ratanakan, 2022; Shahini et al., 2022). 

A. Kruja (2020b) provides the following recommendations 
for overcoming problems in the agricultural sector, especial-
ly for small businesses: the state should ensure the develop-
ment of transport infrastructure, access to main utilities, 
stimulate the introduction of ICT, develop a network of spe-
cial laboratories for testing of products, ensure compliance of 
products with international and national standards. In addi-
tion, cooperation between the scientific sector, students, 
companies, the private sector, and the state is necessary. 

K. Schwab (2018) summarises recommendations for improv-
ing the efficiency of the agro-industrial complex of Albania 
with the following statement: Albania’s policy for increasing 
competitiveness should include improving of the manufac-
turing process at the same time as improving product quality, 
as well as stimulating investment in business development 
and increasing innovation activity. 

In this article, innovation was considered as a factor, the 
availability of which is necessary and obvious when it comes 
to start-ups (even in such traditional area as agriculture). 
However, in some studies, the need to introduce innovations 
in business is considered as a separate problem, because the 

innovations success depends on numerous factors (Aitkazina, 
2013; Tatenov, 1984). Thus, J. Mulliri et al. (2021) note that 
in recent years digitalisation has reached a significant level 
in agriculture area, but in Albania there is a so-called “digital 
divide”: in low income areas as well as in villages, new 
technologies may not be available. To spread their use in 
such territories, it is necessary to develop infrastructure and 
local institutions, and improve access to the Internet and spe-
cial platforms. 

5. CONCLUSIONS 

As a result of studying the theoretical frameworks of start-up 
ecosystems, their main components and key components 
were identified, as well as the start-ups characteristics neces-
sary for effective work were identified. It was determined 
that the determining factors for the development of start-ups 
in Albania are the idea and proper financing. Most often, 
good ideas are generated in the information technology sec-
tor, while in the agro-industrial sector, it is much more diffi-
cult to promote a new idea. In addition, Albania has prob-
lems with the access of young entrepreneurs to financing. 

The article determined that the main problems connected 
with the access of budding entrepreneurs to financing in-
clude: the unwillingness of venture capital investors to fi-
nance start-ups at the initial stage due to uncertain business 
prospects, insufficient number and activity of venture capital 
investors in the start-up ecosystem, limited access of young 
entrepreneurs to long-term financing. Thus, the main sources 
of financing for Albanian start-ups include overdrafts, undi-
vided profits and own savings. Most often, at the initial stag-
es of operation, the founders work only at the expense of 
their own funds or loans from relatives or friends. 

The study of the state policy regarding start-ups and Albani-
an legislation in this area allows stating that the state has 
taken a number of steps to improve the business climate in 
the country. However, the state policy regarding support of 
start-up businesses still needs to be improved, in particular 
with regard to improving access to financing, as well as en-
suring cooperation between the state, scientific institutions, 
and private business. 

The study of the statistical characteristics of start-ups in Al-
bania, among other things, allowed establishment that more 
than 70% of start-ups were founded during the last two 
years. This may indicate that a big part of start-ups did not 
succeed and could not survive longer than this term. The 
largest share of start-ups work in the area of ICT, education, 
and e-commerce. Only 4.7% of start-ups operate in the agri-
cultural business area. 

According to the study results of the agro-industrial sector of 
Albania, it was determined that the sector plays an important 
role in the country’s economy, provides a significant share of 
the GDP and provides about half of the population with jobs. 
During the study of start-ups operating in the agricultural 
sector, it was established that the main difficulties to starting 
and managing a startup in this area can be: the difficulty of 
promoting new ideas in the such traditional area as agricul-
ture; high cost of equipment, the need to pay rent; lack of 
state support; insufficient qualification of personnel; limited 
access to financing. Promising directions for the develop-
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ment of start-ups in the agricultural sector are: the prospects 
of the agro-industrial sector of the country as a whole; fa-
vourable climate; availability of a free niche in the sector; 
development of organic agriculture; country export potential. 

A promising direction of further studies is to determine the 
potential of founding a new business in the organic agricul-
ture area, outline the strategy and evaluate the prospects. 

REFERENCES 

Aitkazina, M.A. (2013). Financial performance of agriculture. Middle East 

Journal of Scientific Research, 15(2), 237-242. 

Aizstrauts, A., Ginters, E., Lauberte, I., and Eroles, M.A.P. (2013). Multi-

level architecture on web services based policy domain use cases 

simulator. Lecture Notes in Business Information Processing, 153, 

130-145. 

Akbarov, R.D., Zhilisbaeva, R.O., Tashpulatov, S.S.H., Cherunova, I.V. and 

Bolysbekova, R.T. (2018). Application of composite materials for 

protective clothing from exposure electric fields. Izvestiya Vysshikh 

Uchebnykh Zavedenii, Seriya Teknologiya Tekstil'noi Promyshlen-

nosti, 377 2018-January(5), 188-192. 

Albania – Country Commercial Guide. Agricultural Sector (ARG). (2021). 

https://www.trade.gov/country-commercial-guides/albania-

agricultural-sector-agr. 

Albania Startup Ecosystem Overview. (2022).  

 https://www.startupblink.com/startup-ecosystem/albania. 

Bakirov, A.S., Vitulyova, Y.S., Zotkin, A.A. and Suleimenov, I.E. (2021). 

Internet user's behavior from the standpoint of the neural network 

theory of society: Prerequisites for the meta-education concept 

formation. International Archives of the Photogrammetry, Remote 

Sensing and Spatial Information Sciences - ISPRS Archives, 

46(4/W5-2021), 83-90. 

Begzhan, A., Aidarbayev, S., Hartwig, M., Alibekov, S. and Zhailau, Z. 

(2021). International legal regulation of government procurement 

for sustainable development in the framework of the WTO. Rivista 

di Studi sulla Sostenibilita, (2), 95-109. 

Boshnjaku, G. and Caro, E. (2020). Startups in Albania: a baseline study 

conducted in the framework of “EU for Innovation” project Tirana, 

March 2020. https://albaniatech.org/. 

Cherednichenko, O. and Bal-Prylypko, L. (2019). Modern condition and 

development of the specialized enterprises - Rape producers. IOP 

Conference Series: Earth and Environmental Science, 315(2), 

022018. 

Cungu, A. and Swinnen, J. F. (2018). Agricultural privatisation, land reform 

and farm restructuring in Albania. In: Agricultural privatisation, 

land reform and farm restructuring in Central and Eastern Europe 

(pp. 1-20). London: Routledge. 

Gecaj, M., Shahu, E. O., Imami, D., Skreli, E. and Jambor, A. (2018). Ana-

lysing the impact of subsidies in the Albanian agriculture sector – 

A comparative approach. Budapest: European Association of Agri-

cultural Economists. 

Ginters, E., Barkane, Z. and Vincent, H. (2010). System dynamics use for 

technologies assessment. 22th European Modeling and Simulation 

Symposium, EMSS 2010, 357-361. 

Gjoka, E. and Duka, R. (2021). The Role of Women Entrepreneurs in the 

Albanian Economy. How to Overcome Barriers. Global Social and 

Economic Challenges and Regional Development, 2021, 97-102. 

Guri, F., Kokthi, E., Shehu, E. and Hodaj, N. (2020). Does Taxation Change 

the Land Strategy of Farmers? Evidences from Albania. Journal of 

Economy and Agribusiness, 12(1), 1-11. 

Honjo, Y., Kwak, C. and Uchida, H. (2022). Initial funding and founders’ 

human capital: An empirical analysis using multiple surveys for 

start-up firms. Japan & The World Economy, 63, 101145. 

How to Build a Startup Ecosystem. (2019).  

 https://www.forbes.com/sites/georgedeeb/2019/04/04/how-to-

build-a-startup-ecosystem/. 

Imbiri, S., Rameezdeen, R., Chileshe, N. and Statsenko, L. (2021). A novel 

taxonomy for risks in agribusiness supply chains: A systematic lit-

erature review. Sustainability (Switzerland), 13(16), 23-32. 

INSTAT. (2022). http://www.instat.gov.al/en/search/?query=start-up. 

Isatayev, S.I., Polzik, V.V., Tatenov, A.M. and Isayev, M.K. (1980). Heat 

transfer from a cylinder in crossflow of a bubbly gas-liquid mix-

ture. Heat transfer. Soviet research, 14(4), 24-27. 

Ismayilov, V.I., Almasov, N.N., Musayev, N.S. and Samedova, A.Q. 

(2021). Model of the Influence of Internal Production Conditions 

on the Efficiency of Enterprises. Estudios de Economia Aplicada, 

39(6). doi:10.25115/eea.v39i6.5103 

Kacollja, A., Fetahu, E. and Canga, L. (2021). Micro Small Medium Enter-

prises and their connection to finance-Case of Albania. Euro-

Balkan Law and Economics Review, 1,  

 https://ojs.cimedoc.uniba.it/index.php/law/article/view/1237?accept

Cookies=1. 

Katsikouli, P., Wilde, A. S., Dragoni, N. and Høgh-Jensen, H. (2021). On 

the benefits and challenges of blockchains for managing food sup-

ply chains. Journal of the Science of Food and Agriculture, 101(6), 

2175-2181.  

Ker, A.P. and Biden, S. (2021). Risk management in canada's agricultural 

sector in light of COVID-19: Considerations one year lat-

er. Canadian Journal of Agricultural Economics, 69(2), 299-305. 

doi:10.1111/cjag.12287 

Kisiołek, A., Karyy, O. and Kulyniak, I. (2022). The Concept of a Digital 

Marketing Communication Model for Higher Education Institu-

tions. Lecture Notes in Networks and Systems, 458, 75-89. 

Kisiołek, A., Karyy, O. and Нalkiv, L. (2021). Social media in marketing 

management of higher education institutions in the context of po-

land and ukraine. Polish Journal of Management Studies, 24(1), 

164-182. 

Konomi, I. (2022). Forms of financing startup enterprises. In: IAI Academic 

Conference Proceedings (pp. 35-38). Vienna: Vienna Academic 

Conference. 

Kosta, E., Bakiasi, A. and Jupe, A. (2022). Challenges of agricultural enti-

ties in financial reporting: Case of Albania. International Journal 

of Advanced Engineering Research and Science, 9(8), 481-492. 

Kostruba, A.V. (2021). Corporate responsibility in the environmental pro-

tection as an element of public-private partnership in Ukraine. Pub-

lic Policy and Administration, 20(1), 118-126. 

Kostruba, A.V. and Kulynych, P.F. (2020). Improvement of public control 

over the use of land resources as an important aspect of modernisa-

tion of the Ukrainian state in the XXI Century. International Jour-

nal of Criminology and Sociology, 9, 3095-3103. 

Kruja, A. (2020a). Entrepreneurial orientation, synergy and firm perfor-

mance in the agribusiness context: an emerging market economy 

perspective. Central European Business Review, 9(1), 56-75. 

Kruja, A. (2020b). Entrepreneurial challenges of Albanian agribusinesses: A 

content analysis. JEEMS Journal of East European Management 

Studies, 25(3), 530-554. 

Kruja, A. and Kadiasi, A. (2020). Enterpreneurial skills and start-up chal-

lenges in the Albanian ecosystem. In: Book of Proceedings (pp. 

162-175). Barcelona: IAI. 

Medvedkov, Y., Nazymbekova, A., Tlevlessova, D., Shaprov, M. and Kair-

bayeva, A. (2021). Development of the juice extraction equipment: 

Physico-mathematical model of the processes. Eastern-European 

Journal of Enterprise Technologies, 1(11-109), 14-24. 

Moldagozhieva, Z.D., Zhilisbayeva, R.O., Kucharbaeva, K.Zh., Toktarba-

yeva, A.T. and Tashpulatov, S.Sh. (2017). Development of new 

fire-resistant packages for welfare overalls. Izvestiya Vysshikh 

Uchebnykh Zavedenii, Seriya Teknologiya Tekstil'noi Promyshlen-

nosti, 371(5), 65-659. 

Muça, E., Thoma, L. and Kapaj, A. (2018). Export opportunity and con-

straints for fruit and vegetable producers in Albania. Annals of 

Marketing Management & Economics, 4(1), 65-71. 

Mulliri, J., Shahu, E. and Baraku, B. (2021). Information systems in albani-

an agriculture; problems and future challenges. Business Manage-

ment, Economics and Social Sciences, 36.  

 http://doi.org/10.51586/BMESS2021-5. 

Musta, E. and Meka, A. D. E. (2021). Venture capital funds in Albania – is 

it the right time to show up? In: Conference: Albanian Study Days 

2021. 

https://www.researchgate.net/publication/355701180_VENTURE_

CAPITAL_FUNDS_IN_ALBANIA_-

IS_IT_THE_RIGHT_TIME_TO_SHOW_UP. 

Pimonratanakan, S. (2022). The causal factors that influence the organiza-

tion performance of the agricultural machinery industry. AgBioFo-

rum, 24(1), 72-82. 

https://www.trade.gov/country-commercial-guides/albania-agricultural-sector-agr
https://www.trade.gov/country-commercial-guides/albania-agricultural-sector-agr
https://www.startupblink.com/startup-ecosystem/albania
http://www.instat.gov.al/en/search/?query=start-up


The Difficulties that Exist for Start-Up  Review of Economics and Finance, 2022, Vol. 20, No. 1    1307 

Schwab, K. (2018). The global competitiveness report 2018-2019. 

https://www.weforum.org/reports/how-to-end-a-decade-of-lost-

productivity-growth/. 

Shahini, E., Luhovyi, S., Kalynychenko, H., Starodubets, O. and Trybrat, R. 

(2022). Rational use of oilseed waste to increase dairy productivity. 

International Journal of Environmental Studies. 

doi:10.1080/00207233.2022.2147727 

Shaikh, T.A., Mir, W.A., Rasool, T. and Sofi, S. (2022). Machine learning 

for smart agriculture and precision farming: Towards making the 

fields talk. Archives of Computational Methods in Engineer-

ing, 29(7), 4557-4597.  

Stadnyk, V., Krasovska, G., Izhevskiy, P., Tomalia, T., Khomych, L. and 

Matveev, P. (2021). Motivational aspects of development of strate-

gic network partnership in the agro-industrial com-

plex. Agricultural and Resource Economics, 7(2), 77-101. 

Tashpulatov, S.S., Dzhuraev, A.D., Chervnova, I.K., Ryskulova, B.R., Ga-

nieva, G.A., Bekhbudov, S.K. and Raydosova, K. (2018). Theoreti-

cal-experimental method of determination of parameters of the 

roller with the rubber bushing of the device for applying the poly-

mer composition on the connecting seams of clothing items. 

Izvestiya Vysshikh Uchebnykh Zavedenii, Seriya Teknologiya 

Tekstil'noi Promyshlennosti, 378 2018-January(6), 141-145. 

Tatenov, A.M. (1984). Local heat transfer from a cylinder to a flow of a 

bubbly water-air mixture. Heat transfer. Soviet research, 16(3), 49-

53. 

Vinichenko, I., Tkachenko, S., Kurbatska, L., Volovyk, D., Shevchuk, O. 

and Surzhenko, N. (2021). Managing the potential of agro-

industrial enterprises in the consumer market. Scientific Hori-

zons, 24(5), 108-120.  

Yudina, S., Lysa, O., Diatlova, N., Drahun, A. and Sarancha, O. (2022). 

Interaction of Enterprises with Financial Corporations: State, Prob-

lems, Mechanisms, Improvement of Relationships. Review of Eco-

nomics and Finance, 20(1), 277-282. 

Zhansagimova, A.E., Nurekenova, E.S., Bulakbay, Z.M., Beloussova, E.V. 

and Kerimkhulle, S.Y. (2022). Development of Rural Tourism 

Based on Green Technologies in Kazakhstan. In: Popkova, E.G., 

Sergi, B.S. (eds), Sustainable Agriculture. Environmental Foot-

prints and Eco-design of Products and Processes (pp. 17-26). Sin-

gapore: Springer. 

 

 

Received: Oct 15, 2022 Revised: Oct 21, 2022 Accepted: Dec 30, 2022 

Copyright © 2022– All Rights Reserved 

This is an open-access article. 

 

 


