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Abstract: This literature review explores tax policy in reducing or limiting the consumption of luxury goods. This
exploration has crucial theoretical and practical significance with the rapid development of the economy and technology, in which the income level of the people has increased rapidly. Excessive consumption of luxury goods will
have a negative impact on the country's economic development. This is because inequality is widening, income is
reduced, social equality is lost, and the demand for domestic goods will weaken. These issues will later cause widespread public concern. The policy to reduce or limit the consumption of luxury goods marked by an increase in consumption outflows is the adjustment of taxes on luxury goods. As one of the macroeconomic control policies taken
by the government, the adjustment of tariffs, income taxes, and consumption taxes on luxury goods has proven to be
effective in controlling the demand for luxury goods. Several international studies have obtained a fairly in-depth
analysis of this issue from a tax policy perspective. This study attempts to explore the international research literature on tax policy in limiting the consumption of luxury goods.
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1. INTRODUCTION
Before studying how tax policy influences the consumption of luxury goods and how the effect of increasing or decreasing tax rates on the economy, we need to study the definition of luxury goods first. "Luxury" comes from the Latin
"Luxuso" (Luxus). Luxury can be interpreted as "expensive"
and can make people feel taller and feel good. Academic
research into luxury began in 1776 when Adam Smith divided consumer goods into two conflicting goods. Adam Smith
argued that "goods that are needed by consumers" are goods
essential to life; apart from that, they are called "luxury
goods".
People's perception of luxury is closely related to the
economic concept of price elasticity: (Kemp, 1998). In economics, luxury goods are goods that have an income elasticity of more than 1 (IE>1). The demand for this good is sensitive to changes in consumer income. When income increases
x%, its demand will increase by more than x%. In this case,
individuals not only have high income or consumption but
also want to have more than others by consuming luxury
goods, so that they occupy a higher relative position in society (Carlsson et al., 2007).
In the Indonesian Value Added Tax (VAT) Law, the consideration of an item subject to Luxury Goods Sales Tax
(LGST) is the fairness of tax imposition between lowincome consumers and high-income consumers. LGST is a
tax imposed on goods classified as a luxury to producers to
produce or import goods in their business activities or work.
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During the 2016-2020 period, consumption of luxury goods
in Indonesia tends to be stable and rising; this condition is
reflected in the luxury goods sales tax revenue (Fig. 1). The
Directorate General of Taxes, Ministry of Finance, noted that
the realization of LGST in 2019 increased by 10.06% percent from 16.9 trillion rupiahs to 18.6 trillion rupiahs. Based
on Figure 1, it can be seen that the consumption growth of
the foreign market for luxury goods tends to be more stable
than the domestic market. This can be seen from the realization of LGST Imports which is more stable with an upward
trend.
Global Research HSBC Bank Indonesia explained, based
on a geographical perspective, in 2050, there will be massive
growth of the middle-class population in Asia, including
Indonesia. In the future, rich people in Indonesia from this
group will have different needs, such as health, education,
and communication, that are different from today. In his official statement at Kumparan NEWS, on 28 November 2017,
the President Director (designate) of PT. HSBC Indonesia
Bank Sumit Dutta said: "They are consumers of expensive
products that are imported through a solid infrastructure".
Therefore, the government and business actors must work
together to create an environment in which welfare is equitable and ensure that the people are educated and trained (Dutta, 2017).
Excessive spending made by one person on luxury goods
can encourage others to allocate a large amount of money to
consume the same luxury goods. This, of course, results in
unnecessary competition, and those who fail to do so can
suffer financial losses. A person's talent level is typically
reflected in his income, which is linked to his capacity for
consumption. Consuming costly items can therefore indicate
a high degree of aptitude. (Frank, 2001). Individuals who
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Source: Ministry of Finance Indonesia, Annual Development of VAT and LGST (2015-2019).
Fig. (1). Development of Sales Tax on Luxury Goods (LGST).

consume luxury products but do not fulfill minimum income
and consumption norms not only incur money losses but
may also experience negative psychological and physiological effects, such as life unhappiness (Ferrer-i- Carbonell,
2005; Luttmer, 2005). The high level of stress and the increasing supply of labor with the aim of earning more income in order to increase the possibility of consumption of
luxury goods will result in a decrease in health levels (Akay
et al., 2019; Dubois et al., 2021; Jones & Wildman, 2008;
Mangyo & Park, 2011).
John Stuart Mill, in his book entitled: "Principles of Political Economy" published in 1848, argued that most of the
expenditure of the largest upper and middle classes was for
pleasure, such as consuming luxury goods, and if taxation
could prevent it, then some good can be done. Conspicuous
and symbolic consumption behavior clearly drains income,
which is why Veblen (1899) proposed government intervention to limit it. The government (welfarist) should increase
the marginal tax rate to internalize the externality of consumption of luxury goods (Kanbur & Tuomala, 2013).
This research will generally explore tax policies in limiting the consumption of luxury goods. This exploration has a
theoretical and practical significance which is very important
in the rapid economic and technological development, where
the income level of the people has increased rapidly. Excessive consumption of luxury goods will have a negative impact on the country's economic development. This is because
inequality is widening, income is reduced, social equality is
lost, and the demand for domestic goods will weaken. These
issues will later cause widespread public concern. Therefore,
the imposition of taxes is the main instrument taken by the
government in limiting the consumption of luxury goods.
The context and driving forces for the research are discussed in the first portion of this essay's structure. The methods used to address the research objectives will be explained
in the second section. A summary of the literature on the
study of the reasons why people buy luxury products can be
found in the third part. In the fourth portion, the discussion
will be explained. The research is wrapped up in the final
portion.
2. METHODS AND DATA
This literature evaluation starts with a basic bibliometric
analysis by looking for papers employing certain keywords,

“tax; tax rates; request; consumption; consumer behavior;
and luxury goods”, research years 2000-2021, and limiting
50 articles. Luxury goods generally are imported goods.
Government intervention in the form of taxation is the most
effective instrument in reducing the consumption of luxury
goods. The imposition of taxes on luxury goods has not only
been shown to reduce consumption of luxury goods but also
increase welfare. Studies on government intervention in the
form of tax policies to reduce the consumption of luxury
goods are still lacking in Indonesia. This research has a very
important theoretical and practical significance with the rapid development of the economy and technology, in which the
income level of the people has increased rapidly. This study
is expected to contribute to the body of knowledge on how
tax policy influences the purchase of luxury items.
The study's methodology is a meta-synthetic literature
review. Scopus, Web of Science, Elsevier, Springer, Emerald, Asian Journal, Japan and The World Economy Journal,
International Journal of Advanced Research (IJRAR), and
Proceedings of the World Business and Social Science Research Conference were reviewed for their literature. Taxes,
tax rates, requests, consumption, consumer behavior, and
luxury products are the search terms or keywords used.
Limitations on the publication or study year 2000–2021 and
the search for English-language articles. The research objectives will be addressed through article extraction when the
most pertinent articles have been identified. The definitions
created in the fields of luxury goods, consumer behavior, and
tax policy serve as the foundation for the theoretical framework that will be established. The main focus of this study is
how tax laws can be used to reduce the consumption of luxury items.
3. MOTIVATION ANALYSIS OF CONSUMPTION OF
LUXURY GOODS
Knowledge consumption motive leads to better understanding of consumer behavior. The motivation to consume
luxury goods was first put forward by Veblen (1899), that
the rich buy personal luxury products with the aim of showing off expressing the status of power, honor, and success.
The significance of social class and occupation in the consumption of upscale goods, Mason (1992) offers a social
orientation reason for consuming upscale items. Luxury
products are thought to elevate their owners' status and selfesteem (Vigneron & Johnson, 2004). Therefore, it may be
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claimed that luxury items can boost the utility of psychological demands in addition to their functional value. (Vigneron
& Johnson, 2004).
Luxury or high-end products are distinctive and sustainable because they have the potential to last longer than cheaper alternatives. Despite the inherent longevity of high-end
products, sustainable luxury can seem counterintuitive to
consumers because many of them don't pay attention to it.
Many luxury companies are becoming more determined in
their efforts to embrace sustainability in response to growing
concerns about sustainable consumption (Sun et al., 2021).
Consumers when they decide to buy luxury goods are for
their own experience and pleasure (Shahid & Paul, 2021).
The desire to buy luxury goods is determined by the literature on the advantages of a particular brand, and this will be
closely related to signaling status (Aw et al., 2021).
Consumption is strikingly positively and significantly
correlated with collectivism and materialism (Zakaria et al.,
2021). Individuals solely consider their position in the distribution of luxury good consumption on an ordinal scale
(Hopkins & Kornienko, 2005). Individuals in consuming
luxury goods will compare themselves with those closest to
them, namely neighbors, friends, relatives, acquaintances,
and colleagues (Ghiglino & Goyal, 2008). People are concerned with the difference between the amount of luxury
products they consume and the amount consumed by other
people in their network group (Bilancini & Boncinelli, 2012;
Clark et al., 2008).
When determining how customers perceive luxury and
describing consumer behavior involved in acquiring luxury
items, interpersonal elements like conceit and arrogance,
personal factors like hedonistic and perfectionist motives,
and situational considerations are all heavily taken into consideration. Consumed luxury goods represent the value of
individuals and their network groups, because luxury goods
are considered as prestigious brands and goods of the highest
level of physical and psychological value (Wiedmann et al.,
2007).When examined from the standpoint of individual
self-improvement and self-verification, several studies conducted in China discovered that arrogance, superiority, and
self-actualization are particularly significant in encouraging
consumer purchases of luxury products (Congshan et al.,
2018; Ying et al., 2011; Zhang & Wang, 2019).
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er willingness to buy luxury products. Differences in motivation for purchasing luxury goods are also influenced by gender. While men purchase luxury items to gain the attention of
women, women do so to frighten other women and to safeguard their romantic ties with men. In particular in the newluxury sector, young consumers have a considerable impact
on the rise of luxury spending globally. Based on 3M's Personality and Motivation Model, reveals that consumption of
new luxury goods is influenced by competition and the need
to understand personality traits (Barrera & Ponce, 2021).
It may be argued, based on the examination of the literature above, that the consumption of luxury items places
more focus on income and individual elements including
self-oriented motivation, competition, conceit, facial social
standing, flaunting, and socializing.
4. RESULTS AND DISCUSSION
4.1. Government Intervention in the Form of Tax Policy
to Limit/Reduce the Consumption of Luxury Goods
Literature on the behavior of consumption of luxury
goods, including the model, has been done quite a lot in several countries in the world, such as: European countries, the
United States, and China. However, research on government
policies in the form of tax instruments to limit the consumption of luxury goods has not been widely carried out, especially in Indonesia. Most of this literature limits its study of
behavior and factors that influence the consumption of luxury goods and very little on government intervention in the
form of tax policies to limit the consumption of luxury
goods.
The consideration of an item is subject to LGST in Article 5 of the Value Added Tax Law (VAT), which is comprised of the following clauses: fairness of tax imposition
between low-income and high-income consumers; regulation
of the consumption of luxury goods; protection of small or
traditional producers; and preservation of state revenues. As
the primary weapon of policy to lessen the harm brought on
by worries over the consumption of luxury items, taxes on
income and consumption have been supported.

Recent research from within the country conducted by
Asprilia & Hami (2021) reveals that the majority of Indonesian buyers of luxury products do so to elevate their social
and quality status. This study also relates to the values of
each culture, the differences in the dominant value patterns
that appear according to the values held by each ethnic
group. The results show that the three largest cultures that
use branded bags in Indonesia are Javanese, Sundanese, and
Minangkabau. Based on the three cultures, financial value is
the dominant value in shaping the perception of luxury value.

To evaluate the efficiency of taxes as a tool for limiting
the consumption of luxury goods, Antinyan et al. (2020) ran
a test at the Experimental Economics Laboratory of Liverpool's Xi'an Jiaotong University. Random computer assignments placed participants in groups with roles that stayed the
same or did not vary during the experiment. Participants
were required to read the instructions and then respond to a
series of questions. The experiment doesn't move forward
until everyone has given accurate answers to every inquiry.
In total, 260 participants took part in this investigation. The
results show that government intervention in the form of
taxation is the most effective instrument in reducing consumption of luxury goods. In addition, the effect of taxes in
reducing the consumption of luxury goods is also stable.

Consumer behavior of luxury goods is also determined
by differences in status and gender (Altintas & Heischmidt,
2018; Chen et al., 2006; Gul, 2013). Studies conducted by
Chen et al. (2006) and Gul (2013) shown that women are
more likely than males to have positive attitudes and strong-

Consumers of luxury goods are arrogant and rich people
so that luxury goods should be taxed more heavily (Ying et
al., 2011). The imposition of a well-designed income tax can
limit the willingness of individuals to increase the supply of
labor and the possibility to discriminate against other indi-
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viduals who have different levels of position (Gallice, 2018).
Most individuals pay attention to the relative income and
relative consumption of certain goods; therefore, the imposition of much higher taxes on luxury goods can reduce the
consumption of these goods (Alpizar et al., 2005). The imposition of progressive consumption taxes can directly correct
destructive consumption behaviors (Frank, 2001, 2008). Research on luxury goods conducted by Heffetz (2011) tries to
sort different items by level of position. Estimates from this
research can be a guide for the government in making policies regarding how much consumption levels should not be
taxed for each item.
Research conducted by Gelardi (2012), by examining
shopper habits in the UK and Canada. The purpose of this
study is to ascertain whether any rise in the luxury goods
sales tax has an impact on retail. In order to depict and examine consumer behavior in the UK and Canada, this study
makes use of graphs. The findings indicate that when the
luxury sales tax is implemented and when the luxury sales
tax rate is adjusted, people prefer to save more and consume
less.
Domestic research conducted by Kasim (2020) demonstrates that consumer spending has significantly decreased
both before and after the imposition of higher tax rates on
luxury goods. This study demonstrates how consumers engage in arbitrage by changing their behavior in response to
the new, higher rates. This study looked at how sales taxes
on luxury products affected consumer expenditure on motorized vehicles. Utilizing current statistical data as well as additional supporting data, this study approach is quantitative.
The government, particularly the Directorate General of
Taxes, financial institutions, and taxpayers are all expected
to benefit from this research as it serves as study material for
the sales tax on luxury products.
4.2. Impact of Taxation of Luxury Goods On Increasing
Welfare
Under the VAT and LGST Laws, the government is authorized by law to impose LGST on goods classified as luxury (Center for State Revenue Policy, 2010). LGST is a tax
used by the government to collect taxes from people who
have relatively high purchasing power so as to create a balance because LGST taxes are not imposed on those with low
incomes. In addition, the government also uses LGST tariffs
to control public consumption patterns of goods classified as
luxury, as well as to protect domestic producers from the
invasion of imported luxury BKP.
Regulations and policies are a more likely way of distributing needs equitably between rich and poor than market
systems that encourage producers to produce more or develop new products to meet the same needs (Kemp, 1998).
Government intervention in the form of imposition of consumption taxes is not only the most effective instrument in
reducing consumption of luxury goods but also has an impact on improving the welfare of life (Antinyan et al., 2020).
Research conducted by Hopkins & Kornienko (2005) found
that the imposition of consumption taxes and appropriate
subsidy schemes will increase welfare. The distribution of
income will be more equitable as a result of the imposition
of taxes and subsidies, and those with middle-class incomes
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will pay higher marginal rates of taxes and subsidies while
those with high incomes will pay lower marginal rates.
Increasing the relative progressivity of consumption taxes will be able to change individual spending patterns, which
in turn will result in greater welfare for consumers across all
income scales (Frank, 2008). Furthermore, research conducted by Ahmed (2015) by examining a case study of how
changing VAT regulations impact consumer behavior and
satisfaction in the North Wales region. This case study can
close a gap in the consumer literature. This study emphasizes
the impact of VAT on the government, businesses, and consumers/customers from three perspectives. This survey included 80 respondents in total. Each questionnaire question's
reliability was examined using a reliability test analysis. The
findings indicate that customers' and consumption patterns
are significantly impacted by the increase in VAT. Companies may experience problems in terms of sales and increase
in revenue, because consumers/customers have to change
their lifestyle, such as consumption habits. Consumers reexamine product prices after the increase. They can also decide what luxury goods they can still afford, as most luxury
goods are subject to a VAT increase. The results also show
that the increase in VAT is a good policy for the government
to get more state revenue and to solve economic problems.
Research on the luxury car market in Indonesia conducted by Upa (2020) can give a general picture of how taxes
affect Indonesia's luxury car market usage. Luxury cars are
among the categories of items that are affected in society by
tax elimination and reduction. There are those who support
the government's policy and those who oppose it. This survey tries to ascertain the public's reaction to the reduction in
the sales tax on luxury vehicles. A linear regression model
and a questionnaire with 81 respondents were utilized in this
investigation. According to the study's findings, the policy of
lowering or removing the luxury sales tax on luxury vehicles
can only enhance customer purchasing interest by 1%, with
the remaining 99% being influenced by variables other than
policy. It implies that the consumption of luxury cars is unaffected by the fall in tax rates. This is due to the fact that for
Indonesians, luxury cars are still considered to be secondary
necessities. All of Indonesia's high-end vehicles are imports.
As a result, luxury cars are subject to multiple taxes, including income tax, value-added tax, import duties, and sales tax
on luxury products. The government has increased the income tax rate on imported goods and import taxes, making it
impossible for the government to lower or eliminate the sales
tax on luxury items without also lowering the cost of luxury
cars in Indonesia. Tax elimination and reduction may, to
some extent, increase efficiency, but if they are implemented
too severely, welfare will likely be reduced (Eggert & Sørensen, 2008).
4.3. Consumption and Income Tax Structure and Tax
Reform
A tax system that considers and maximizes social welfare
is the best tax structure. The ideal tax system places a higher
tax rate on items that have a high complement of enjoyable
goods and services, while placing a lower tax rate on items
that have a high complement of enjoyable goods and services
(goods that have substitutes for leisure). Tax rates are levied
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on advantageous and uniform goods and services as well as
on products with a low cross-price elasticity of demand (all
goods with a low cross-price elasticity of demand with favorable goods) (Hatta, 2004).
By describing and evaluating the past and present personal tax structures in Japan, Horioka & Sekita (2007) propose a number of policy suggestions for Japan's personal tax
reform. They put out a set of proposals that would improve
the fairness and effectiveness of personal taxes in Japan
while also achieving fiscal reconstruction. Regarding the
structure of the consumption tax, Horioka & Sekita (2007)
proposes:
(1) increasing consumption tax rates on complementary leisure goods to implement regulations (Corlett & Hague,
1953).
(2) Increase the consumption tax rate while maintaining or
leaving the tax rate on food and other basic needs (i.e., regular items) unchanged.
(3) Make the owner's inhabited housing, which is presently
free from consumption tax, payable in calculated rent.
And Regarding the income tax structure, Horioka & Sekita
(2007) proposes:
(1) Reintroducing tax benefits for saves will lessen the deterrent effect of income tax on savings (capital income).
(2) Increasing the income tax's progressiveness
(3) Tougher income tax enforcement (for example, by introducing a taxpayer identification number system, increasing
the number of tax audits, and increasing the proportion of
SPT audited).
Governments all around the world are looking into different strategies to redistribute wealth from the wealthy to
the poor. Income tax reform achieves the best tax progressivity. The primary tool to combat this inequality is a progressive income tax, which also increases education subsidies
and supports the public health system while improving access to health care. An ideal tax policy must balance the
trade-off between the general equilibrium effect and the negative welfare effect of tax distortion on labor supply on the
one hand, and the positive welfare benefit of redistribution
on welfare on the other (Heer & Rohrbacher, 2021).
The Goods and Services Tax, or GST, was initially established in France, and today, hundreds of nations throughout
the world use GST/VAT in one way or another. In order to
provide all goods and services, the Goods and Services Tax
(GST) is a tax reform for the consumption tax. GST will
have a direct impact on all economic sectors, including large,
medium, and small businesses, intermediaries, importers,
exporters, merchants, professionals, and consumers (Bhushan, 2018).
The impact of GST and its effects on the Indian economy
have been the subject of numerous research in India. The
GST was introduced in India on July 1, 2017, with the intention of fostering and strengthening the nation's economic
growth. Since India's independence, GST has played a significant role in the country's indirect tax system. GST is a tax
reform that, by replacing all indirect taxes imposed on products and services by the Central and State governments,
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streamlining tax structures, lowering compliance costs, and
digitizing, transforms the nation into "One Nation, One Tax,
One Market."
According to research conducted in India, moving to
GST has resulted in a significant improvement in the country's indirect taxation structure (Vasanthagopal, 2011). Generally speaking, GST will support the growth of the Indian
economy and raise GDP (Chaurasia et al., 2016). The GST is
a beneficial change to the indirect taxation system that will
benefit consumers and producers by offering extensive coverage of input tax credit set-offs, service tax set-offs, and
inclusion of some levies (Khurana & Sharma, 2016). The
government will accept the GST tax structure in exchange
for new changes. This tax structure will boost India's economic growth rate (Sunitha & Chandra, 2017).
GST is an indirect tax reform that streamlines the tax
code for the nation. The former double taxing system's inefficiencies can be removed by the use of GST. GST is anticipated to boost compliance rates, bring about better transparency, and, from an economic standpoint, add India to the
group of nations with simpler tax structures, luring in foreign
investment (Bhushan, 2018). GST is a tax that is due when
goods and services are supplied. GST must be paid by everyone who presents or supplies goods and services. This
study emphasizes how GST has affected Indian SSIs. The
GST contributes to the Indian economy, accounting for about
40% of industrial production, 42% of exports, and 66% of
employment prospects, according to research findings. SSI is
the dominant economic force in the nation (Mubarak &
Suresh, 2021).
5. CLOSING NOTES
Study the luxury goods market in nations like Japan, Europe, and the United States to inform your tax planning.
They pay attention to product characteristics and market demand and carefully select taxation systems and restrictions
with tax rates that consider expansion characteristics and the
outflow of luxury goods. Luxury products should be subject
to tax in order to control consumption, advance economic
growth, and enhance income distribution, welfare, and other
economic purposes. The huge potential of domestic luxury
companies must also be enhanced, and after that, the home
market for luxury goods must play a bigger international
role.
The economy and welfare will be improved by a fair tax
system. A tax system that considers and maximizes social
welfare is the best tax structure. By eliminating the inefficiencies of the previous double taxation system, the tax reform streamlines the state tax structure. It is anticipated to
increase compliance rates, bring about greater transparency,
and streamline the tax structure in order to attract foreign
investment, which will ultimately improve the economy and
welfare.
All facets of society are now paying attention to luxury
goods consumption due to its growing popularity. The taxation system's role in addressing the issue of the rapid rise and
exodus of luxury goods is the most crucial area of investigation. based on sources and summaries of research on luxury
items. This article provides a concise overview of the mean-
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ing of luxury goods, the motivations behind their consumption, government intervention through tax policies to limit or
reduce luxury goods consumption, the effect of taxing luxury
goods on boosting welfare, the structure of consumption, and
income taxes, and tax reform.
This article has several limitations, especially in describing methods and steps for reforming the tax system in the
country. This article does not discuss the reform of the tax
system in Indonesia, because the reform of the taxation system is a complex and deep engineering system. In addition,
in taxation reform, the government has not specifically formulated the system and rules regarding luxury goods.
Based on the results of the exploration of the research
literature that has been carried out, along with economic development, increasing people's income, and rapid technology, government policy in the form of imposing a tax on luxury goods is the best step to control public consumption, promote economic growth, and increase income distribution.
welfare, and other economic goals.
FUNDING
This study received no specific financial support.
COMPETING INTERESTS
There is no competing interests in this manuscript.
CONTRIBUTION/ ORIGINALITY
The main contribution of this paper is to uncover the motives and motivations of the consumption of luxury goods.
Government intervention in the form of tax policy to limit/reduce consumption of luxury goods. The impact of taxation on luxury goods on increasing welfare. And what is the
structure of consumption and income taxes and tax reform.
This paper can also be used as one of the macroeconomic
control policies taken by the government, along with rapid
economic and technological developments, where people's
income levels have increased rapidly.
REFERENCES
Ahmed, M. et al. (2015). VAT Increase and Impact on Consumers ’
Consumption Habit. Asian Journal of Finance & Accounting, 7(1),
105–115. Available at: https://doi.org/10.5296/ajfa.v7i1.7008.
Akay, A., Martinsson, P., & Ralsmark, H. (2019). Relative concerns and
sleep behavior. Economics and Human Biology, 33, 1–14.
Available at: https://doi.org/10.1016/j.ehb.2018.12.002.
Alpizar, F., Carlsson, F., & Johansson-stenman, O. (2005). How much do
we care about absolute versus relative income and consumption ?
Journal of Economic Behavior & Organization, 56(2005), 405–
421. Available at: https://doi.org/10.1016/j.jebo.2002.10.007.
Altintas, M., & Heischmidt, K. A. (2018). Gender differences in selfidentity motives for luxury consumption. Journal of Behavioral
Studies
in
Business,
10,
1–26.
Available
at:
http://www.aabri.com/copyright.html.
Antinyan, A., Horváth, G., & Jia, M. (2020). Curbing the consumption of
positional goods: Behavioral interventions versus taxation. Journal
of Economic Behavior and Organization, 179, 1–21. Available at:
https://doi.org/10.1016/j.jebo.2020.08.018.
Asprilia, M. T., & Hami, A. El. (2021). Perception of Luxury Value on
Branded Bag Consumers: A Study of Cultural Values in Indonesia.
Jurnal Ilmu Keluarga Dan Konsumen, 14(1), 76–87. Available at:
http://dx.doi.org/10.24156/jikk.2021.14.1.76 [Indonesia]
Aw, E. C. X., Chuah, S. H. W., Sabri, M. F., & Kamal Basha, N. (2021). Go
loud or go home? How power distance belief influences the effect

Yossinomita
of brand prominence on luxury goods purchase intention. Journal
of Retailing and Consumer Services, 58(March 2020), 105-128.
Available at: https://doi.org/10.1016/j.jretconser.2020.102288.
Barrera, G. A., & Ponce, H. R. (2021). Personality traits influencing young
adults’ conspicuous consumption. International Journal of
Consumer Studies, 45(3), 335–349. Available at:
https://doi.org/10.1111/ijcs.12623
Bilancini, E., & Boncinelli, L. (2012). Redistribution and the notion of
social status. Journal of Public Economics, 96(9–10), 651–657.
Available at: https://doi.org/10.1016/j.jpubeco.2012.05.007.
Bhushan, M. (2018). Impact of Goods and Services Tax in India. Akademos,
February 1, 105–128
Carlsson, F., Johansson-Stenman, O., & Martinsson, P. (2007). Do you
enjoy having more than others? Survey evidence of positional
goods.
Economica,
74(296),
586–598.
Available
at:
https://doi.org/10.1111/j.1468-0335.2006.00571.x.
Center for State Revenue Policy. (2010). Analysis of the Impact of PPnBM
Policy on the Economy. Available at:
https://fiskal.kemenkeu.go.id/kajian/2010/07/13/182646569324955
-analisis-dampak-kebijakan-ppnbm-terhadap-perekonomian.
[Indonesia]
Chaurasia, P., Singh, S., & Sen, P. K. (2016). Role of good and service tax
in the growth of indian economy. 2nd International Conference on
Recent Trends in Engineering Science and Management, 240–245.
Chen, S., English, T., & Peng, K. (2006). Self-verification and
contextualized self-views. Personality and Social Psychology
Bulletin, 32(7), 930–942. Available at:
https://doi.org/10.1177/0146167206287539
Clark, A. E., Frijters, P., & Shields, M. A. (2008). Relative income,
happiness, and utility: An explanation for the Easterlin paradox and
other puzzles. Journal of Economic Literature, 46(1), 95–144.
Available at: https://doi.org/10.1257/jel.46.1.95.
Congshan, Z., Yameng, W., & Min, A. (2018). Social Psychological
Motivation - a Theoretical Analysis of Motivation for Luxury
Consumption. IOSR Journal of Business and Management, 20(5),
23–28. Available at: https://doi.org/10.9790/487X-2005082328.
Corlett, W. J., & Hague, D. C. (1953). Complementarity of the Excess
Burden. The Review of Economic Studies, 21(1), 21–30.
Dubois, D., Jung, S. J., & Ordabayeva, N. (2021). The psychology of luxury
consumption. Current Opinion in Psychology, 39, 82–87. Available
at: https://doi.org/10.1016/j.copsyc.2020.07.011.
Dutta, S. (2017). Consumption of Luxury Goods in Indonesia Will Soar in
2050. KumparanNEWS. Available at:
https://kumparan.com/kumparannews/konsumsi-barang-mewah-diri-akan-melonjak-di-2050/fulL. [Indonesia]
Eggert, W., & Sørensen, P. B. (2008). The effects of tax competition when
politicians create rents to buy political support. Journal of Public
Economics,
92(5–6),
1142–1163.
Available
at:
https://doi.org/10.1016/j.jpubeco.2007.12.002.
Ferrer-i-Carbonell, A. (2005). Income and well-being: An empirical analysis
of the comparison income effect. Journal of Public Economics,
89(5–6), 997–1019. Available at:
https://doi.org/10.1016/j.jpubeco.2004.06.003.
Frank, R. H. (2001). Luxury Fever: Why Money Fails to Satisfy in an Era of
Excess. Simon and Schuster.
Frank, R. H. (2008). Should public policy respond to positional
externalities? Journal of Public Economics, 92(8–9), 1777–1786.
Available at: https://doi.org/10.1016/j.jpubeco.2008.03.001.
Gallice, A. (2018). Social status, preferences for redistribution and optimal
taxation: A survey. Economics, 12(1), 1–17. Available at:
https://doi.org/10.5018/economics-ejournal.ja.2018-55.
Gelardi, A. M. G. (2012). Value Added Tax and Consumer Spending: A
Graphical Descriptive Analysis. Asian Journal of Finance &
Accounting, 5(1), 1–20. h Available at:
ttps://doi.org/10.5296/ajfa.v5i1.2762.
Ghiglino, C., & Goyal, S. (2008). University of Essex in a market economy
Keeping up with the neighbours : social interaction in a market
economy. Discussion Paper Series Department of Economics
University of Essex, 655.
Gul, M. C. (2013). Gender , Luxury Affection and Status Consumption in an
Emerging Market : The Case of Turkey. Proceedings of World
Business and Social Science Research Conference, 2010, 1–7.

Tax Policy in Limiting the Consumption of Luxury Goods

Review of Economics and Finance, 2022, Vol. 20, No. 1

Hatta, T. (2004). A theory of commodity tax reform under revenue
constraint. Japanese Economic Review, 55(1), 1–16. Available at:
https://doi.org/10.1111/j.1468-5876.2004.t01-1-00272.x.
Heer, B., & Rohrbacher, S. (2021). Endogenous longevity and optimal tax
progressivity. Journal of Health Economics, 79(July), 102515.
Available at: https://doi.org/10.1016/j.jhealeco.2021.102515.
Heffetz, O. (2011). A test of conspicuous consumption: Visibility and
income elasticities. Review of Economics and Statistics, 93(4),
1101–1117. Available at: https://doi.org/10.1162/REST_a_00116.
Hopkins, E., & Kornienko, T. (2005). Running to Keep in the Same Place:
Consumer Choice as a Game of Status. SSRN Electronic Journal,
1997. Available at: https://doi.org/10.2139/ssrn.342580.
Horioka, C. Y., & Sekita, S. (2007). Tax reform in Japan: The case of
personal taxes. Japan and the World Economy, 19(3), 380–392.
Available at: https://doi.org/10.1016/j.japwor.2006.06.001.
Jones, A. M., & Wildman, J. (2008). Health, income and relative
deprivation: Evidence from the BHPS. Journal of Health
Economics, 27(2), 308–324. Available at:
https://doi.org/10.1016/j.jhealeco.2007.05.007.
Kanbur, R., & Tuomala, M. (2013). Relativity, inequality, and optimal
nonlinear income taxation. International Economic Review, 54(4),
1199–1217. Available at: https://doi.org/10.1111/iere.12033.
Kasim, E. S. (2020). Influence of Sales Tax on Luxury Goods Increase on
Consumer Spending of Motor Vehicles. Atlantis Press SARL, 160,
99–102.
Kemp, S. (1998). Perceiving luxury and necessity. Journal of Economic
Psychology, 19(5), 591–606. Available at:
https://doi.org/10.1016/S0167-4870(98)00026-9.
Khurana, A., & Sharma, A. (2016). Goods and Services Tax in India - a
Positive Reform for Indirect Tax System. International Journal of
Advanced Research (IJAR), 4(03), 500–505.
Luttmer, E. F. P. (2005). Neighbors as negatives: Relative earnings and
well-being. Quarterly Journal of Economics, 120(3), 963–1002.
Available at: https://doi.org/10.1162/003355305774268255.
Mangyo, E., & Park, A. (2011). Relative Deprivation and Health: Which
Reference Groups Matter? Journal of Human Resources, 46(3),
459–481. Available at: https://doi.org/10.1353/jhr.2011.0016.
Mason, R. S. (1992). Modelling the Demand for Status Goods. StMartin s
Press, New York. Available at:
https://www.acrwebsite.org/volumes/12198/volumes/sv08/SV-.
Mubarak, & Suresh, B. (2021). Impact of Goods and Services Tax on Indian
Economy. International Journal of Research and Analytical
Reviews (IJRAR), 8(1), 251–258. Available at:
https://doi.org/10.22214/ijraset.2019.6423.

Received: Jun 15, 2022
Copyright © 2022– All Rights Reserved
This is an open-access article.

171

Shahid, S., & Paul, J. (2021). Intrinsic motivation of luxury consumers in an
emerging market. Journal of Retailing and Consumer Services,
61(September 2020), 1-11. Available at:
https://doi.org/10.1016/j.jretconser.2021.102531
Sun, J. J., Bellezza, S., & Paharia, N. (2021). Buy Less, Buy Luxury:
Understanding and Overcoming Product Durability Neglect for
Sustainable Consumption. Journal of Marketing, 85(3), 28–43.
Available at: https://doi.org/10.1177/0022242921993172.
Sunitha, G., & Chandra, P. S. (2017). Goods And Service Tax (Gst): As A
New Path In Tax Reforms In Indian Economy. International
Journal of Research in Finance & Marketing (IJRFM), 7(3), 55–
74.
Upa, V. A. (2020). Luxury Car Sales after Taxes Reduction : Indonesian
Market Experience. The Mattingley Publishing Co., Inc.,
82(January-February 2020), 14709–14713.
Vasanthagopal, R. (2011). GST in India: A Big Leap in the Indirect
Taxation System. International Journal of Trade, Economics and
Finance, 2(2), 144–146.
Veblen, T. (1899). The Theory of the Leisure Class. Available at:
http://moglen.law.columbia.edu/LCS/theoryleisureclass.pdf.
Vigneron, F., & Johnson, L. W. (2004). Measuring perceptions of brand
luxury. Brand Management, 11(6), 484–506.
Wiedmann, K.-P., Hennigs, N., & Siebels, A. (2007). Measuring
Consumers’ Luxury Value Perception : A Cross-Cultural
Framework. Academy of Marketing Science Review, 2007(7).
Available at: http://www.amsreview.org/articles/wiedmann072007.pdf.
Ying, W., Sun, S., & Song, Y. (2011). Chinese luxury consumers:
Motivation, attitude and behavior. Journal of Promotion
Management, 17(3), 345–359. Available at:
https://doi.org/10.1080/10496491.2011.596122.
Zakaria, N., Wan-Ismail, W. N. A., & Abdul-Talib, A. N. (2021). Seriously,
conspicuous consumption? The impact of culture, materialism and
religiosity on Malaysian Generation Y consumers’ purchasing of
foreign brands. Asia Pacific Journal of Marketing and Logistics,
33(2), 526–560. Available at: https://doi.org/10.1108/APJML-072018-0283
Zhang, X., & Wang, W. (2019). Face consciousness and conspicuous luxury
consumption in China. Journal of Contemporary Marketing
Science, 2(1), 63–82. Available at: https://doi.org/10.1108/jcmars01-2019-0002.

Revised: Jun 20, 2022

Accepted: Sep 12, 2022

